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Rudd, M., Aaker, J., & Norton, M.I. Leave them smiling: How small acts create more happiness 
 than large acts. 
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Norton, M.I., Wilson, F., Avery, J., & Steenburgh, T.J. Better World Books Video. Harvard 
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 How financial decision-making shapes well-being. Paper presented at the Society for 
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Piovesan, M., Montinari, N., Gino, F., & Norton, M.I. (January, 2012). The veil of fairness: 
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Kuziemko, I., Buell, R., Reich, T., & Norton, M. (November, 2011). Last-place aversion: 
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Chance, Z., Mogilner, C., & Norton, M.I. (October, 2011). Giving time gives you more time. 
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Chance, Z. & Norton, M.I. (October, 2011). Prosperity through philanthropy. Paper presented at 
 the Association for Consumer Research, St. Louis, MO. 
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Rogers, T. & Norton, M.I. (October, 2011). The artful dodger: Answering the wrong question the 
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Buell, R.W. & Norton, M.I. (August, 2011). The labor illusion: How operational transparency 
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Norton, M.I. & Sommers, S.R. (July, 2011). Whites see racism as a zero-sum game that they are 
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 Stockholm, Sweden. 
Zhang, T., Gino, F., & Norton, M.I. (July, 2011). The surprising effectiveness of the mean 
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Rogers, T. & Norton, M.I. (May, 2011). The artful dodger: Answering the wrong question the 
 right way. Poster presented at the Association for Psychological Science, Washington, 
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Adams, G.S., Flynn, F.J., & Norton, M.I. (February, 2011). The gifts we keep on giving: The 
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Anik, L. & Norton, M.I. (February, 2011). iPhone for friends, Volvo for family: The network 
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 Atlanta, GA. 
Chance, Z., Mogilner, C., & Norton, M.I. (February, 2011). Giving time gives you time. Paper 
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Rogers, T. & Norton, M.I. (February, 2011). The artful dodger: Answering the wrong question 
 the right way. Paper presented at the Society for Consumer Psychology, Atlanta, GA. 



Aknin, L.B., Dunn, E.W., & Norton, M.I. (January, 2011). A universal link between financial 
 generosity and well-being. Poster presented at the Judgment and Decision Making 
 Preconference at the Society for Personality and Social Psychology, San Antonio, TX. 
Norton, M.I. & Sommers, S.R. (January, 2011). Whites see racism as a zero-sum game that they 
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Anik, L. & Norton, M.I. (November, 2010). The influence of products on network activation and 
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Chance, Z. & Norton, M.I. (November, 2010). “I give therefore I have”: Charitable giving and 
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Gino, F. & Norton, M.I. (November, 2010). The impact of habitual rituals on grief and 
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 Association for Consumer Research, Jacksonville, FL. 
Anik, L., Norton, M.I., Aknin, L.B., Quoidbach, J., & Dunn, E.W. (October, 2010). The 
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